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Search engine server 
considers sponsors' ads for 
. inclusion in the search 
provider's web page. 



FIG. 3 




The sponsor's ad is 
considered for display in the 
fourth region of the search 

provider's web page. 



Search engine server 
collects a iist of sponsor's 
ads that satisfy the category 
search, and have business 

locations within the 
• geographic region of 
consideration. 



The search engine server 
calculates a pacing factor for 
each sponsor's ad. 
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The search engine server 
calculates a MPF for each 
sponsor's ad. 



yes 




The pacing factor is set 
equal to the MPF 
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Coverage Area Mode; 
Ads are sorted in the second and 

third regions of the screen 
according to the sorting factor, with 
the ads having the highest sorting 

factor values displayed in the 
second region, and the ads having 
lower sorting factor values 
displayed in the third region. 



yes 



Metro Mode; 
Ads are sorted in the second and 

third regions of the screen 
according to the value of CPC * 
CTR, with the ad having the 
highest value of CPC * CTR 
displayed in the second region, 
and the ads having lower sorting 
factor values displayed in the third 
region. 
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Month-to-Date - 
Estimated Revenue MTD 

Cancelled Locations MTD 

Clicks Lost to Cap MTD 

Estimated Rev per Billable Click MTD 
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^ Single-Location Sponsors Large Multi-Location Sponsors 
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